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WORLDWIDE BOLOGNA

3 GLAVELES

FILARMONICA

By 3 Claveles -

Bueno Hermanos $S.a.

ABOUT THE COMPANY

Since 1930, 3 CLAVELES - BUENO
HERMANOS S.A. is a well-known
Spanish manufacturer of high quality
hairdressing  scissors, manicure-
pedicure  nippers  and beauty
accessories. At Bueno Hermanos, we
work around values that allow us to be
one of the best manufacturer of hot
forged scissors in the world, with a
constant commitment

3 Claveles

1930

SPAIN

HALL: 33

STAND NO: G20

WEBSITE: www.buenohermanos.com

to quality, innovation and design.
Sustainability, training and continuous
improvement  of the  company's
production processes and operations, in
order to offer the highest quality
products and services. Professionalism,
know-how and technology are combined
with  the passion we put into
manufacturing quality cutting tools.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

At Bueno Hermanos S.A., we are convinced that
sustainability is a natural part of being a

successful business. Therefore we always strive to

act ethically, transparently and responsibly.
Environment

Strategy: Contributing to the improvement of
environmental conditions and the reduction of
impacts. Reduction and savings in energy costs
and consumption.

Plans: Installation of Solar Panels - Recycling
waste - Reduction of around 40% in the use of PVC
and PET plastic in packaging.

Material Social

Strategy: Supporting and fostering the work-family
balance and equality.

Plans: Installation of Evaporative Biocoolers in
factory and warehouse-Life-Work Balance Plan-
Equality Plan-Corporate Social Responsibility Plan.



http://www.buenohermanos.com/
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WORLDWIDE BOLOGNA

ARCA
ETICHETTE

ABOUT THE COMPANY

Arca Etichette, a Benefit Corporation B
Corp certified, produces self-adhesive
labels and sleeve for packaging
decoration, promotion, safety, logistics
and the best automatic labelling
machines, print-apply, laser markers.

[TALY

HALL: 19

STAND NO: H12-111

WEBSITE: www.arcaetichette.it

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

Arca Etichette has included ocean
plastic in its range: the first material in
the world, ISCC Plus certified, for
producing labels, created to combat
ocean plastic pollution, maintaining the
same quality and performance as fossil-
based films. This material is made from
plastic waste that risks ending up in the
ocean located within a 50km from
shores where waste management is
non-existent or inefficient.



http://www.arcaetichette.it/
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WORLDWIDE BOLOGNA

ARROGANCE

ARROGANCE

MILANO

By The First SpA

ABOUT THE COMPANY

Historical brand of the cosmetic scene
"Made in Italy", since the early 80s is
distinguished by its unique style,
immediately recognizable, dynamic and
future-oriented,  making it  an
undisputed protagonist in the Italian
perfumery scene.

In each Arrogance product, the
unmistakable metropolitan style stands
out.

FOCUS ON SUSTAINABILITY: PRODUCT

Faithful to the dynamic and constantly
evolving  approach, = ARROGANCE
approaches to intercept new trends and
consumers, becoming the protagonist of
an epochal restyling involving its iconic
lines.

In an increasingly market-oriented
approach to sustainability, a real buying
driver  especially for the new
generations, the fragrances that have
always been characterized by a textured
plastic case are now dressed in new
light with bottles of recyclable glass,
keeping the lines, renewing itself in
precious and modern details, in line
with stylistic trends of the market.

ITALY

HALL: 14

STAND NO: B24-C25
WEBSITE: www.thefirst.it

Milan, cradle of new trends and city of
fashion par excellence, perfectly

combines the love for tradition and the
drive towards modernity and innovation.
For her and him, ARROGANCE proposes
a careful and accurate selection of the
best essences to give life to fragrances
with unique and unforgettable style.



http://www.thefirst.it/
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WORLDWIDE BOLOGNA

ASQUAN ASQUAN A
GROUP

FRANCE

HALL: 15A

STAND NO: A17

WEBSITE: www.asquangroup.com

ABOUT THE COMPANY

At Asquan, our mission is to empower to delivering customized, hassle-free
beauty brands in their quest for the packaging solutions with swift lead times
perfect  packaging  solution. We and unparalleled customer service. Let
understand the challenges faced by our expert teams bring your brand’s
brands in the beauty industry, and our vision to life with precision, reflecting
dedicated team of specialists is your brand in every detail.

committed

FOCUS ON SUSTAINABILITY: PRODUCT

The Migo Collection seamlessly integrates the
most sought-after attributes in today's beauty
industry: opulent design and sustainability.
Crafted by our in-house designers with a focus
on sustainable luxury, this patent-pending
design is styrene free, rechargeable, refillable,
recyclable, metal free, mono-material, and PCR
possible - all while delivering distinctive
functionality and an elegant aesthetic.

The rechargeable airless pumps feature a
unique  twist-to-lock/unlock  mechanism,
eliminating the need for an extra cap, easy
disassembly of pump assembly ensures easy
recyclability. The jars boast a mono-material
construction, while also embracing eco-
friendly rechargeability.



http://www.asquangroup.com/
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WORLDWIDE BOLOGNA

BEAUHEIT
By Unique
Products Aps

ABOUT THE COMPANY

BEAUHEIT is a premium, no-gender,
vegan skincare range for the
environmentally aware and quality
conscious user who is worried about
our planet but still expects products of
an exquisite quality for a holistic and
circular beauty routine.

BEAU
HEI:T

ARK

HALL: 21
STAND NO: Q2
WEBSITE: www.beauheit.com

Our products are sustainable made with
100% wind energy on our CO2-neutral,
organic certified factory in Denmark.
BEAUHEIT is made in a female owned,
socially responsible company conscious
of our duty to also employ people with
handicaps and using fairtrade.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

BEAUHELI::T is a sustainability and holistic brand. In
respect to fair trade / ethical sourcing more than
20% of our raw materials are certified organic hy
COSMOS and fair trade by Fair for Life. For the last
20 years we have been a socially responsible
company as we have employees with physical and
mental handicaps. Almost half of our employees
are challenged due to handicaps. We have a
cooperation with our local authorities on this.

The packaging material we use is from recycled

and recyclable PET and glass. We use many &

circular ingredients. One of the main ingredients is
an anti-age ingredient made from left-over of apple
plum from a cider production in Catalonia.
Improved environment footprint come from
implementing different initiatives and we believe in
a holistic approach involving transportation,
manufacturing, sourcing, packaging and energy
source. Our company is CO2 neutral - all energy
used come from 100% wind energy.

.



http://www.beauheit.com/
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WORLDWIDE BOLOGNA

BEE FACTOR
NATURAL
COSMETICS

ABOUT THE COMPANY

BEE FACTOR is a Greek production
company  specializing in  natural
cosmetics.We offer a diverse range of
body, face, and hair care products, as
well as natural oils and baby products.
All our products adhere to EU Good
Manufacturing Practice (GMP)
standards, ensuring  safety and
effectiveness.

BEE FACTOR

natural cosmetics

GREECE

HALL: 21

STAND NO: F10

WEBSITE: www.beefactor.gr

We respect nature and prioritize
ecological awareness, using 100%
recyclable  packaging and certified

cardboard from the Forest Stewardship
Council (FSC). Join us and FEEL THE
POWER OF NATURE.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

On a planet that sustains us, BEE FACTOR is
dedicated to operating with conscience and
respect for nature. We are committed to
maintaining a minimal ecological footprint,
ensuring that 100% of our product packaging is
recyclable. We contribute to responsible social and
environmental management of timber. Our paper
boxes carry the Forest Stewardship Council (FSC)
certification, indicating that they are made from
recycled materials or sourced responsibly through
accredited forestry management. Additionally, the
cartons used for our packaging are compressed to
reduce waste. At every stage of our production
process—from the development and processing of
raw materials to the packaging of our products—
we actively promote environmental awareness. We
just Adore Nature!

BEE FACTOR

tufal cosmeticsl

SUGAR FEELINGS

_————



http://www.beefactor.gr/
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WORLDWIDE BOLOGNA

BENECOS AND GRN === &

shades
of nature

By Cosmondial = "

GERMANY

HALL: 21

STAND NO: E7

WEBSITE: www.cosmondial.com

ABOUT THE COMPANY

In 2008, Silke and Stephan Becker Each brand focuses on  quality
founded their company with a mission: ingredients, fair pricing, eco-friendly
to make the world better through clean, packaging, and modern design—clean,
organic cosmetics. Their brands, GRN certified  organic ~ cosmetics  for
[GREEN] and benecos, reflect this goal. EVERYONE!

benecos includes the color line Natural

Beauty, skincare ranges benecosBIO

and Natural Basics, and the men’s line

for men only.

FOCUS ON SUSTAINABILITY: PRODUCT

Beauty ID: The benecos refillable palette Beauty ID is |
a sustainable and innovative solution in the world of |
eye makeup, providing a long-lasting, eco-friendly
alternative. This compact refill palette, complete with
a mirror, is designed to keep your entire makeup
routine by your side wherever you go. With four pre-
filled palettes to choose from, each tailored to
different skin types, it offers convenience and
personalization. The palette is equipped with
eyeshadow, lip & cheek, blush, highlighter, and
contouring products, all 100% certified organic
(COSMOS Organic) and PETA-approved. Thanks to its
magnetic pans, these makeup products can be easily
replaced when they’re empty, or swapped out to
create new, exciting looks whenever desired. By using
the refill system, you reduce waste significantly,
making the Beauty ID a stylish, durable, and
environmentally conscious choice. This palette
combines sustainability, versatility, and beauty in one
elegant package.



http://www.cosmondial.com/
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WORLDWIDE BOLOGNA

BRIVAPLAST
GROUP

ABOUT THE COMPANY

Brivaplast, an lItalian family-owned
company with more than 55 years of
experience in the production of
cosmetic packaging, is one of the world
leaders in offering application solutions
for mascara, lipgloss, concealer,
eyeliner and eyebrow.

Brivaplast has two production units,
Italy (HQ) and China (Shanghai), and an

FOCUS ON SUSTAINABILITY: PRODUCT

"This is our second life!" Brivaplast’s solution
to your sustainability questions. We have
renewed our packages to showcase how
Brivaplast provides a second life to materials
that were once used and discarded.

Our Green Product Line is comprised of retail
and travel size recycled material packaging for
mascara, eyebrow, eyeliner, concealer and
liquid lip applications, that can be finished
and decorated from a wide range of
established techniques.

The COLORFUL FINISH utilizes mainly
RENEWABLE RAW MATERIALS of WASTE
PLANT ORIGIN. These represent up to 50% of
the composition of the finish and it derives
from vegetal wastes from olive trees or soy
plants. The varnish is made in Italy.

@rivaplost

COSMETIC PACKAGING

[TALY

HALL: 15

STAND NO: D10-E9

WEBSITE: www.brivaplast.com

office in the USA (California) to support
all customers worldwide.

In 2022, they acquired Metal Tech, an
Italian company that makes
metallization, UV and acrylic coatings.
Recognized on the market as a mascara
leader, they are always able to offer
innovative application solutions.

Recycled
materials

Brivoplost


http://www.brivaplast.com/

BYPHASSE BYPHASSE
DOBER IMPORT
EXPORT SL o

STAND NO: C67-C74
WEBSITE: www.byphasse.com

ABOUT THE COMPANY

Byphasse is an international cosmetic Byphasse works with local production

brand  specialized in personal and ynjts (EU) and consciously designs under
products, 105 of them being vegan v- pyices,

Label certified. The brand is composed
of 6 product families: facial, body, hair,
feet, hands, baby and aim to provide a
basic need that everyone deserves to
have access to: personal care.

FOCUS ON SUSTAINABILITY: PRODUCT

To help our consumers do their gesture o ? )
for the planet, in 2023 we developed g.
and launched 1L eco-refills formats for &k

our Caresse shower creams. These new ‘ :

formats use 76% less plastic compared
to a conventional bottle of the same
capacity. At Byphasse, we believe that
small actions add up to big changes: 1
small gesture + 1 small gesture + 1 small

gesture + ... = A BIG GESTURE for the
planet.
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http://www.byphasse.com/
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WORLDWIDE BOLOGNA

CAPARDONI
BEAUTY
FULL PACK

ABOUT THE COMPANY

Since 1947 Capardoni is providing
packaging for make-up & skin care, nail
polish, perfumery, home fragrances and
personal care. Our strength is the ability
to offer a full packaging solution with a
big selection of items on stock or deliver
an experience of tailor made packaging.
Capardoni Group is also committed to
the development and promotion of Eco-
friendly packaging.

FOCUS ON SUSTAINABILITY: PRODUCT

Capardoni presents the innovative
monomaterial dropper: an ecofriendly solution
that keeps the same functionality and use
friendliness of traditional droppers

All components are produced in PP and the
collar can be manufactured in r-PP up to 99%
upon request.

The use of PP instead of glass reduces the risk
of breakage of the tube during the
transportation and the filling process.

No need to disassemble the pieces after use,
the dropper is designed to be recycled in the
conventional plastic recycling chain without
separating the components.

The dropper is available in different necks
designed to be combined with our 15ml and
30ml glass and plastic bottles.

CAPARDONI

BEAUTY FUuLL PACK

[TALY

HALL: 18

STAND NO: C60-D51
WEBSITE: www.capardoni.com

€
CAPARDONI

MONOMATERIAL
~ PP



http://www.capardoni.com/
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WORLDWIDE BOLOGNA

CIROA
By Jamesly

ABOUT THE COMPANY

Born in Australia and inspired by the warrior
spirit, Ciroa is a women-founded, owned, and
led brand that celebrates innovation and
beauty. Our mission is to put a little luxury
within easy reach for everyday selfcare through
our great value, high performance beauty and
body care products. Every Ciroa product is
filled with quality formulations, irresistible
scents, and skin-loving actives.

With Ciroa, you can have it all—luxury,

FOCUS ON SUSTAINABILITY: PRODUCT

Our Products leave a lasting impression
on your skin, not on the planet. Our
packaging is infused with Ecopure®, a
blend of organic ingredients that
accelerates the biodegradation of
plastics, leaving no trace behind. This
means that while enjoying our luxurious
products, you're also contributing to a
cleaner planet, as our packaging breaks
down faster than traditional plastics.

AUSTRALIA

HALL: 26

STAND NO: B74

WEBSITE: www.ciroabeauty.com

affordability, addictive scents, and real results.
What sets us apart?- Luxurious scents and
textures- Rare mix of affordability, quality, and
innovation-  Skin-loving actives catering to
diverse  skin needs- Stunning, colourful
packaging-Commitment ~ to  sustainability-
Empowerment and giving back to women-
Encouraging self-love through indulgent shower
experiences- A family-owned, mother-daughter
business.

€OPure
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http://www.ciroabeauty.com/

=
S
—
o
(=)
—
D
S
()

WORLDWIDE BOLOGNA

EUROVETROCAP =,

SPA

ABOUT THE COMPANY

Eurovetrocap has been a leader in
cosmetic, pharmaceutical, and makeup
packaging for over 40 years. Our wide
range of standard products, Italian
design, production flexibility, and
advanced decoration techniques allow
us to offer customized, distinctive
packaging for skincare, haircare,

FOCUS ON SUSTAINABILITY: PRODUCT

On the occasion of Milan Beauty Week 2024,
Eurovetrocap presented a cosmetic packaging
made of a PET PCR bottle and a PP PCR cap,
fully adhering to the principles outlined in the
white paper "Plastic Packaging in the
Cosmetics Sector," created by Cosmetica Italia
and Aliplast. This guiding document describes
how to design an ideal packaging to maximize
material recovery at the end of its life cycle.
The bottle follows a circular approach that
integrates  functionality, aesthetics, and
sustainability, facilitating  recycling and
complying with the guidelines established in
the paper, perfectly aligned with the highest
recyclability standards.

N
Ty
W
EUROVETROCAP
ITALY
HALL: 18

STAND NO: F28
WEBSITE: www.eurovetrocap.com

body care, makeup, fragrance, and
aromatherapy.  Quality, = competitive
pricing, fast lead times, and low minimum
orders are key benefits. Research and
Development drives us to deliver
innovative, trendy packaging solutions for
your Success.

STRUCCANTE
MICELLARE
OIL TOMILK

VIS0, OCCHI LABBAA

00mle



http://www.eurovetrocap.com/
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WORLDWIDE BOLOGNA

HEINZGLAS

family-owned since 1622

HEINZ-GLAS

GERMANY

HALL: 18

STAND NO: D23

WEBSITE: www.heinz-glas.com

ABOUT THE COMPANY

HEINZ-GLAS: Brilliant in glass making. It has 16 locations in 13 countries on

Innovative in all its facets. HEINZ-GLAS four continents and has grown over the

fulfills ~ wishes  of international |ast couple of years to one of the

customers in the perfume and leading flaconnage manufacturers in the

cosmetics industry. From the glass, to world. The company produces bottles

the finishing, to the closure. and jars for the perfume and cosmetics
industry and offers numerous finishing
technologies.

FOCUS ON SUSTAINABILITY: PRODUCT

The HEINZ-GLAS Group, a global producer of glass

flacons and jars for the perfume and cosmetics B Pk i
industry, has decided to have the carbon footprint

of its products voluntarily analysed and verified by PE‘\O D U CT
an independent third party. HEINZ-GLAS relies on c RBON
an intelligent IT tool developed in-house to FOOTP
systematically analyse emissions along the value

chain of its products. TUV SUD has successfully TOOL

empowers people fo design pro duct
with @ minimal carben foatprint

validated the underlying methodology.

With the PCF tool, the CO2 emissions of a HEINZ-
GLAS product can already be variably determined
during the development process. This enables
customers to design the shape, form and
decoration of the product in such a way that the
lowest possible carbon footprint is achieved. In
this way, Heinz-Glas is also documenting the
transformation to electro-melting and renewable
electricity at all global locations that began over
50 years ago.

DECORATION END OF LIFE

GLASS

T TRANSPORT

HEINZGLAS


http://www.heinz-glas.com/

INSIGHT
By Eley Srl

ELEY is a 100% Italian company with
decades of experience in the production
of eco-friendly cosmetics. It is a rapidly
growing reality, proud to spread the
quality of Made in Italy cosmetics
worldwide. Sustainability, expertise and
innovation come together in a single
philosophy.

The company’s  commitment
sustainability encompasses the entire

to

Insight is the exhilarating moment when we see
a new way to reorganize elements and create a
better product. This is where our professional
cosmetics are born, where accessibility,
sustainability, and performance coexist in
harmony.

Today, we have designed new packaging in
glass and aluminum, which retain their purity
through infinite recycling cycles, reducing
waste pollution and microplastics.

We use Ocean Bound material labels, made
from ocean plastic, to protect the marine
ecosystem. Our packaging is equipped with
RFID  traceability —systems to combat
counterfeiting  and  optimize  logistics
processes, eliminating storage errors and
waste.

INSIGHT

I BEYOND THE MATTER

[TALY

HALL: 32

STAND NO: A25-B26

WEBSITE: www.insightprofessional.it

production process of its cosmetics.
ELEY undergoes regular and rigorous
checks on both the production and the

finished products. To date, it has
obtained the following  corporate
certifications: ~ 1S09001,  1S014064,
1IS022716, 1ISO14001.

Additionally, its products hold the
following  certifications: ~ VEGANOK,

COSMOS NATURAL, and ROUNDTABLE
ON SUSTAINABLE PALM OIL (RSPO).



http://www.insightprofessional.it/
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WORLDWIDE BOLOGNA

) INTEGREE

My sustainable beauty

INTEGREE
By Lai Srl

ITALY

HALL: 29

STAND NO: C25

WEBSITE: www.laiestetica.com

ABOUT THE COMPANY

Integree is founded on three core advanced technologies for non-invasive
values: beauty care through a safe and dermocompatible treatments. The
scientific method, the creation of highly natural cosmetics are the result of
natural dermocosmetics based on research by the Integree Innovation
human morphology, and a focus on Centre, coordinated by Italian doctors and
sustainability. Every choice respects cosmetologists. ‘My Sustainable Beauty’
human physiology and the environment. reflects the commitment to sustainable
For over 40 years Integree has been beauty, with innovative formulations and
working in professional dermocosmetics eco-friendly packaging.

and developing

FOCUS ON SUSTAINABILITY: PRODUCT

Integree embraces the vegan philosophy,
creating cosmetics without animal ingredients,
with a strong commitment to sustainability and
ethics. This choice goes beyond personal care,
recognising responsibility towards the planet.
The animal farming industry has a heavy
environmental impact, and Integree opposes
this by contributing to the reduction of
emissions and waste of natural resources. The
company is now a B Corp, confirming its
ethical commitment.  Integree  adopts
environmentally friendly practices, reducing
the use of plastics and seeking innovative
solutions, with the goal of achieving 100 per
cent sustainability.



http://www.laiestetica.com/

ITINERA tinera

A TASTE ITALY
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WORLDWIDE BOLOGNA

By Gfl Sa

ABOUT THE COMPANY

Founded in 1995, GFL Cosmetics is a
leading company in personal care,
specializing in high-quality cosmetics
with a strong focus on sustainability.
Organized into three business units—
retail, offering organic, vegan, and
natural lines inspired by Italian
tradition; amenities, providing solutions
for the hospitality industry;

FOCUS ON SUSTAINABILITY: PRODUCT

The ltinera collection by GFL Cosmetics celebrates
Italian excellence with body and hair care products
that evoke a journey through the landscapes and
traditions of Italy. Inspiration from Italian cinema is
reflected in the creative design of the labels, which
capture the nostalgic charm of 1960s cinema,
enhancing the aesthetic of Made in Italy. Beyond a
commitment to sustainability, Itinera’s innovation
is expressed in natural formulas with at least 95%
ingredients of natural origin, carefully selected to
respect skin and hair, and featuring unique
fragrances that reflect the identity of Italian
regions. The products, free from animal-derived
ingredients, are certified VeganOk and produced
with  advanced  methods that  minimize
environmental impact. lItinera is more than a
cosmetic line: it is a sensory and sustainable
experience.

SWITZERLAND

HALL: 21

STAND NO: M9

WEBSITE: www.gflcosmetics.com

and contract manufacturing, delivering
services for brands seeking to outsource
production—GFL stands out for its use of
natural ingredients, eco-friendly
packaging, and sustainable practices.
With a distribution network covering over
140 countries, GFL supports global
growth backed by certifications such as
Ecocert and VEGANOK, ensuring safety
and quality.



http://www.gflcosmetics.com/
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WORLDWIDE BOLOGNA

KALYSSA
By Alphial

ABOUT THE COMPANY

Kalyssa is a promise of excellence that
blends elegance, innovation, and
personalization to  redefine the
packaging experience. Through
sophisticated design, premium
materials, and meticulous attention to
detail, Kalyssa transforms every project
into a masterpiece that tells a unique
story.

kalyssa

[TALY

HALL: 20

STAND NO: A6

WEBSITE: www.alphialplastic.it

Kalyssa’s mission is to revolutionize the
cosmetic packaging industry by offering
solutions that not only protect the
contents but also enhance their value
and identity. Mission: design packaging
that combines refinement, functionality,
and operational efficiency, capturing the
essence of every product and brand.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

The Bali line offers double-walled jars with an
elegant design and modern proportions,
perfect for meeting contemporary needs while
respecting the environment. Made from PP and
R-PP, a 99% recycled material, these jars
stand out for their recyclability. The satin
finish, available in white and black, along with
versatile sizes, makes them ideal for a variety
of projects, combining aesthetics and
practicality. The double-walled jar represents
a breakthrough in the recycled plastic
packaging market: its inner walls are made
from 100% virgin PP, making the jars suitable
for all types of filling, preventing
contamination or loss of quality, and
maintaining food-grade certification.



http://www.alphialplastic.it/

KUSUM
By Nehal
gh

Cosmetics

Kusum manufactures luxury organic
face, body, and hair care products in
the USA. As a partner in promoting
nature-inspired skincare, we strive to
bring innovative concepts to our clients
while maintaining ethical
manufacturing. Kusum has a growing
customer base in the USA, including
direct consumers, spas, resorts, and the
wellness industry.

Kusum's unique ways to reduce carbon footprint

and conserve nature include:

* Vegan Product Line: Entirely vegan and
reducing greenhouse gas emissions.

* Organic Cultivation:  Utilizes
cultivated materials

*  Optimized Supply and Manufacturing: Uses
algorithms to reduce storage times and
resource utilization.

» Sustainable Purchasing: Choose suppliers that
promote responsible cultivation

*  Minimized Waste: Strategic sourcing and
production reduce waste in manufacturing.

»  Compost Collection: Identifies and separates
compostable  materials  for high-quality
fertilizer.

*  Clean Energy: Uses solar energy and optimizes
schedules to lessen peak demand emissions.

*  Recyclable Packaging

organically

evariya Kusum

USA

HALL: 22

STAND NO: A75b
WEBSITE: www.kusum.us

We offer various packaging options for
retail, professional, and hotel amenities.
Kusum products boast nature-derived
ingredients and bio-based
preservatives. They are without added
colors or synthetic fragrances. Kusum is
against animal testing and is certified by
Green America. To improve
sustainability, Kusum partnered with
One Tree Planted.


http://www.kusum.us/
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WORLDWIDE BOLOGNA

L’ERBOLARIQ  FRBOLARIO

ABOUT THE COMPANY

L’Erbolario was founded in Lodi, in 1978.
From a small artisan herbalist’s shop,
L’Erbolario grew, year after year, to
become a leading company in the Italian
plant-based cosmetics market, without
ever losing sight of its corporate calling
of 100% made in Italy.

[TALY

HALL: 21

STAND NO: B2-C1

WEBSITE: www.erbolario.com

With around 600 products in its
catalogue, L’Erbolario fulfils every need
in face, body and hair care, in sun
protection, children’s skin care and the
home.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

For the packaging of its products, L’Erbolario
selects materials obtained from
sources, such as GREEN PE and GREEN PET from
sugar cane and post-consumer plastic from
recycled water bottles (R-PET). For paper

materials, it uses only FSC®-certified paper, to
of forest '

support responsible management
resources. Since 2002 it has chosen to adopt an
environmental management system (UNI EN SO

14001 certification), undertaking to improve its
environmental performance and save energy. It

only uses electricity from renewable sources,
largely self-produced in its 1677 kWp solar farm. In
its laboratory, research and extraction laboratory, it
prepares more than 400 different plant extracts,

which make them unique and cosmetic. It selects

renewable &

the best plants, preferably organic, prioritising

those from its botanical garden..


http://www.erbolario.com/
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WORLDWIDE BOLOGNA

LACABINE
GROUP

ABOUT THE COMPANY

Established over a decade ago in
Barcelona, laCahine Group has become
a leader in innovative cosmetics. From
our beginnings, we've grown into a
global brand in premium skincare and
haircare, with innovation at our
core.LaCabine, our flagship brand,
brings salon-quality treatments to your
daily routine. Our diverse range of
high-performance

FOCUS ON SUSTAINABILITY: PRODUCT

We've also launched a new brand,
GSKIN, developed by the scientists from

laCabine, with a strong focus on |
upcycling. This sustainable approach |
involves repurposing fruits, vegetables, &

laCabine

INNOVATIVE COSMETICS

SPAIN

HALL: 26

STAND NO: C71

WEBSITE: www.lacabinegroup.com

products addresses all skin needs,
delivering effective results. Our latest
release, GSKIN, is a revolutionary line of
certified upcycled natural cosmetics.
With formulas that are 100% effective
and up to 99% from natural origin, it
represents our commitment to high
quality skincare.Because at laCabine
Group, we believe that beauty should not
be a luxury, it should be a right.

and flowers that were set to be [

discarded, giving them a new life in our &

skincare products. By combining these
upcycled ingredients with trending
active ingredients, we've created
effective formulas that deliver visible
results without compromising on
sustainability. This upcycling movement
allows us to promote eco-friendly
practices while ensuring our products
remain innovative and high-performing.



http://www.lacabinegroup.com/

COSMETICS

HOLLAND

HALL: 14EG

STAND NO: 44

WEBSITE: www.lookx.com

ABOUT THE COMPANY

LOOkX is always there for you as your
skin evolves. Your skin now, isn’t the
same as your skin yesterday. Or as it
will be - tomorrow. Adapting to time,
your skin needs skincare that
consistently  delivers  under any
condition. Skincare that's tailored to
your unique needs and genuinely
delivers on its promises.

FOCUS ON SUSTAINABILITY: PRODUCT

Plant stem cell technology: The heart of our

innovation

Nature is the source of our active ingredients. With

our LOOkX Skin science we make these active

ingredients extra powerful.

LOOkX uses various plant (stem) cell extracts.

Including tomatoes, grapes, raspberries and prickly

pear. Plant (stem) cell extracts are so much _
stronger and more versatile than regular plant A \
extracts that the effect of a product can be ! L
multiplied to fifty times. Because they are skin j ; ’ m

identical, they can also be absorbed by the skin T | ‘
faster, better and more effectively. - -r

You can see plant (stem) cell extracts as a kind of z
superfood for the skin. A plant (stem) cell extract

contains many elements, each with their own -
effect. This includes vitamins, minerals, trace

elements and antioxidants.

LOOkX products contain the most clinically tested

percentage to provide results.
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http://www.lookx.com/
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WORLDWIDE BOLOGNA

MAKRO

LABELLING SRL

ABOUT THE COMPANY

Makro Labelling's mission is to design
cutting-edge labelers that are durable
over time and capable of meeting
customers' production needs, ensuring
reliability and benefits. With over thirty
years of experience and a global sales
network, we offer impeccable service
for assistance and spare parts,
constantly expanding our presence in
international markets.

mokro '

labelling

[TALY

HALL: 19

STAND NO: Bb

WEBSITE: www.makrolabelling.com

Makro Labelling provides solutions for
every production need, with labelers
that handle from 1,500 to 50,000
bottles per hour, in various models: self-
adhesive, cold glue, hot glue, roll-feed,
and combined. Our "Made in Italy"
production  combines  technological
innovation, environmental sustainability,
and a constant commitment to staying
close to our customers.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS

Makro Labelling goes Green! With a completely
""Made in Italy"" production, we combine
technological, mechanical, and electronic
innovations with environmentally ~friendly
production processes focused on energy
savings and the ability to effectively
implement a more sustainable economic
development model. We are committed to
reducing our environmental footprint both
within Makro and on our roof! To this end, we
have installed 192 photovoltaic panels on-site,
which now supply 80% of our electricity
needs. Since day one, these panels have
generated over 368 MWh of clean, renewable
energy. We are proud of this step, one of many
we are taking to pave the way for a greener
and more sustainable future in our industry!



http://www.makrolabelling.com/

MARAES
By Kaaral S.r.l.

Kaaral was founded in the Abruzzo region of
Italy in 1981 by the Vitulli family, with the aim
of developing an important market in the hair
cosmetic sector. Over the years, the company
has developed a cutting-edge production
facility, and Kaaral is today in possession of
the most important quality, safety and
environmental certifications. Bolstered by the
strength of its production, in 2000, Kaaral
began building a sales network and customer
portfolio worthy of an international company,

Sustainability Matters. Every year we strive to
improve. At Kaaral, our commitment to the
planet is unwavering, reflected in sustainable
choices for sourcing, packaging, and
production. Maraes, Vegan Heaven for Hair
Care. As conscious consumerism grows,
beauty lovers seek products that align with
their values. Maraes, a proud Kaaral brand,
embodies ethical beauty with its 100% vegan
certification and cruelty-free guarantee. Using
natural ingredients like Monoi De Tahiti Qil,
Maraes ensures exceptional results, recyclable
packaging, and innovation, blending personal
care with environmental responsibility.

ITALY

HALL: 25

STAND NO: B94/C93 || B98/C97
WEBSITE: www.kaaral.com

distributing its products worldwide and
seeking to expand into an increasingly
large market. One of the major challenges
to be faced globally is operating
responsibly  for people and the
environment. We love our Earth and we
are very careful to implement concrete
actions for sustainability. Our plant is
designed to have the least possible
impact, in terms of energy and water
purification.

KQUARAL


http://www.kaaral.com/
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MPLUS
COSMETICS

[TALY

HALL: 15A

STAND NO: B2_A

WEBSITE: www.mpluscosmetics.com

ABOUT THE COMPANY

MPlus  Cosmetics is a contract the greatest partners in the beauty world
manufacturer based in Inzago (Milan), over the entire supplying chain, offering
specialized in the creation, development customers a 360° full service.

and manufacturing of color cosmetics.  MPlus Cosmetics is continuously evolving,
Born as Mascara Plus, the company was enriching the exclusive know-how in
founded in 2002 by David Chant. For finding the perfect synergy between
more than 20 years, the company has formula and packaging also in face, eyes
been building strategic relationships and lips categories, searching for
with creativity, high quality and speed to

market.

FOCUS ON SUSTAINABILITY: PRODUCT

Three textures, one perfect makeup base with
a high percentage of natural ingredients.
Discover the three vegan and ultra-sensorial
white emulsions that revolutionize your
skincare routine. Each product features
microbubbles that burst upon contact with
your skin, releasing micro-droplets of water for
unparalleled hydration, tonicity, and a
refreshing sensation.

BUBBLE DEW SERUM, a perfect makeup base,
seamlessly blending with your skin for a light,
dewy finish.

BUBBLE TINT, vyour go-to BB cream,
transforming into a second skin that blurs
imperfections and enhances natural beauty
with its microencapsulated pigments.

BUBBLE LIGHT delivers an ethereal radiance
with pearlescent pigments, providing hydration
and a refreshing touch.



http://www.mpluscosmetics.com/
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OMS0
MACCHINE

SERIGRAFICHE

ABOUT THE COMPANY

Printing on containers of differing
shapes, sizes and materials for the
food, cosmetics and pharmaceutical
industries is OMSQO’s primary focus.
Through the use of highly automated
technologies OMSO is able to satisfy an
increasingly wide spectrum of deeply
diversified decoration needs.

FOCUS ON SUSTAINABILITY: PRODUCT

SB021 is a fully servo-controlled
automatic screen printing machine for
plastic or glass items. It can screenprint
from 1 to 3 colours. Compact look and
reduced overall dimensions make it
suitable for small-sized companies as
well. User-friendly interface.lt can be
implemented with industrial software in
order to optimise production activities.
UV LED lamps and high-efficiency
engines assure reduced  energy
consumptions. Zero ozone emission and
reduced CO2 production.

PN
OMSO
N

[TALY

HALL: 19

STAND NO: L12-M11
WEBSITE: www.omso.it

Since 1952, the year OMSO was
established, its main aim has always
been to continually improve the quality
of direct printing on objects by using
such  innovative  technologies as
flexographic ~ and  digital  printing
combined with the more traditional
screen printing and dry off-set methods.



http://www.omso.it/
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WORLDWIDE BOLOGNA

ORDO

ABOUT THE COMPANY

We are dedicated to transforming oral
care with high-quality, stylish, and
accessible products that fit seamlessly
into modern lifestyles. Our range is co-
created with dental professionals to
ensure clinical-level performance while
catering to the diverse needs of today’s
customers.  Combining  innovation,
affordability, —and  design, Ordo
empowers healthier smiles worldwide.

FOCUS ON SUSTAINABILITY: PRODUCT

Ordo is dedicated to creating oral care
products that are as environmentally
responsible as they are effective. We
continuously seek ways to minimise our
environmental footprint, using recyclable and
recycled materials wherever possible - from
recyclable toothpaste tubes to our innovative
mouthwash concentrate that cuts plastic
waste by 96%, sustainabhility is at the core of
what we do. Our pioneering brush head
recycling scheme further reduces waste,
offering customers an easy way to dispose of
used brush heads responsibly. We know
sustainability is a journey, not a destination,
and we're driven by the belief that small
changes can create a brighter, cleaner future
for us all.

ORDO

UK

HALL: 22

STAND NO: B28

WEBSITE: www.ordolife.com

In 2025, we are set to expand into the
U.S. and other key international markets,
bringing our innovative products to a
broader audience. We are also
strengthening our position as a forward-
thinking leader in oral care. As we grow,
our commitment to sustainability,
accessibility, and  customer-centric
solutions remains at the heart of
everything we do.



http://www.ordolife.com/
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WORLDWIDE BOLOGNA

PEGGY
SAGE

ABOUT THE COMPANY

Since 1925, we have been putting our
know-how to work for you in every realm
of the beauty industry: manicure,
artificial nail construction, skin care,
make-up, hair removal and training. Our
brand is constantly innovating to offer
you an extensive selection of colours
and textures while maintaining our
commitment to provide quality at a keen
price.

FOCUS ON SUSTAINABILITY: PRODUCT

Green Lak is an LED nail lacquer that applies
like a semi-permanent nail lacquer but can be
removed like traditional nail lacquer with an
acetone-free remover !

Designed to provide a perfect manicure in
under 20 minutes, the Green Lak range
ensures flawless wear for 9 days without any
prior nail preparation required.

The range now includes over 85 colors,
allowing you to express your creativity without
limits!

The nail lacquers are green, made with up to
73.5% bio-sourced ingredients®, vegan, and
made in France.

*Derived from sugarcane residue or cassava,
corn, or cotton derivatives.

PEGGY SAGE

PARIS

FRANCE

HALL: 26

STAND NO: A99-B100
WEBSITE: www.peggysage.com

Always with an eye on product
composition, we try to ensure our new
products contain the highest possible
percentage  of  naturally  sourced
ingredients. We are also working hard to
develop product packaging that meets
the new environmental regulations,
including refill systems and more

recyclable packaging.



http://www.peggysage.com/

SCHWAN COSMETICS /g
INTERNATIONAL  srencosmees
GMBH crn

STAND NO: E12-F11
WEBSITE:www.schwancosmetics.com

Schwan  Cosmetics is a premium \ith over 3,100 employees at nine

world’s  most-known color cosmetics qffer a wide selection of innovative, high-

brands. We wgrk n close collaboration performance, and sustainable textures,
and partnership with our customers to ynlimited  colors, and individual

design a cosmetic line that reflects their packaging solutions.
brand identity, down to the smallest
detail.

Natural, statement brows continue to be a
sought-after feature, and TikToks hashtagging
brow growth have accumulated over 40 million
views. To meet the growing demand for
growth-supporting brow makeup, Schwan
Cosmetics launches the 3-in-1 BrowFix that
strengthens, colors, and fixes eyebrows in
place. 94% of the clean and vegan formula is
made of natural ingredients and contains
3.95% boosting care ingredients, such as
eriobotrya japonica leaf extract, which reduces
the time needed for hair growth and boosts its
speed, and panax ginseng root extract, which
activates intercellular communication,
improving the physiology of hair growth.
Altogether, the formula has six ingredients
combined to promote healthy brow hairs.



http://www.schwancosmetics.com/
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THE SOMERSET

TOILETRY CO

ABOUT THE COMPANY

The Somerset Toiletry Co. creates high-
quality, beautifully packaged bath and
body products, blending luxury with
affordability. Proudly based in Somerset
UK, we craft collections inspired by
nature and tradition, using responsibly
sourced ingredients and innovative
designs.

FOCUS ON SUSTAINABILITY: PRODUCT

The Somerset Toiletry Co. proudly
partners with social enterprise BillyChip

and renowned graffiti artist Inkie to |

create a limited-edition "Soap with

Hope." The scented soap bar features |

Inkie's vibrant artwork, blending street
art with compassion. Also a handful of
hidden golden tickets have been hidden
in the soaps to claim a signed Inkie
print worth £100. Made with RSPO-
certified sustainable ingredients in
Somerset, all proceeds go to the
BillyChip Foundation. This meaningful
collaboration highlights the power of
art, sustainability, and kindness.

1 someRsE

THE SOMERSET
%.c 4 TOILETRY Co.

GREAT BRITAIN

HALL: 21

STAND NO: L13

WEBSITE: www.thesomersettoiletryco.co.uk

From indulgent hand creams to fragrant
soaps, our products are perfect for
gifting  or  everyday  pampering.
Established in 1999, we’re committed to
sustainability and spreading joy through
the art of self-care.

=7 -,
i HOPE.. ‘95_‘_



http://www.thesomersettoiletryco.co.uk/
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TOSLA

TOSLA

NUTRICOSMETICS

Nutricosmetics

ABOUT THE COMPANY

TOSLA Nutricosmetics is the leading
European manufacturer of beauty
supplements. With ¢cGMP and FSSC
22000 certifications, FDA registration,
and B CORP accreditation, the company
is easily trusted. Specialized in
researching, developing, and producing
high-performing liquid beauty
supplements, the company holds a great
emphasis on clinical studies and
quality. Tailored for premium beauty

SLOVENIA

HALL: 20

STAND NO: C44

WEBSITE: www.toslanutricosmetics.com

and wellness brands, the high-potency
formulations are concentrated in pure
actives and proven to bring the desired
results. All are sugar-free and come in a
liguid format which provides special
convenience and ease of use. Their
differentiation point is TASTE; thanks to
their award-winning VELIOUS™ flavor
technology. This innovation transforms
the taste of primary raw materials,
ensuring a delightful experience.

FOCUS ON SUSTAINABILITY: CORPORATE EDUCATION & AWARENESS

TOSLA Nutricosmetics, committed to
sustainability, launched the FORWARD project to

integrate environmental, social, and governance

(ESG) principles into their approach to

nutricosmetics. The project’s goals, among others,

include reducing their carbon footprint, supporting
local communities, and offering reliable, high-
quality products. With the aim to be the most
trustworthy partner and to continue leading the
beauty and wellness industry toward a more
greener future. To raise awareness about
sustainability, TOSLA hosted the Sustainable
Beauty Inside Out event, where industry experts
explored the latest trends and eco-friendly
practices in beauty and wellness. The event
featured four podcasts that explored various
topics, including regulations, brand discussions,
supply-side perspectives, and concluded with a
conversation with a plastics expert.



http://www.toslanutricosmetics.com/
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WHITE CASTLE e
By LA NORDICA S.r.1. WhieCaste
Con Socio Unico %"

ABOUT THE COMPANY

On the verge of its 60th anniversary, LA
NORDICA is a family-owned company now in
its third generation, proudly Italian. Under the
brand WHITE CASTLE, it offers solid and liquid
soaps, bath foams and salts, oils, body
creams, home fragrances, and much more.LA
NORDICA is a wellness and fragrance factory,
an artisanal workshop of exceptional quality
that employs industrial-scale

FOCUS ON SUSTAINABILITY: PRODUCT

At WHITE CASTLE, our love for animals goes
beyond avoiding animal testing. We are proud to be
among the first in the industry to create a line of
solid cleansers for the hygiene and well-being of
our four-legged friends. The PET LINE includes
three solid cleansers made with natural
ingredients. Each product features a natural active
ingredient derived from carbohydrate fermentation,
along with shea butter, panthenol, rice starch, and
organic extracts of calendula and chamomile.
These make the fur of dogs and cats soft and
shiny, hydrate their skin, and strengthen the skin
barrier. The line includes a shampoo, plus two
shampoo-conditioners—one specially designed for
puppies. The PET LINE by WHITE CASTLE stands
out for its gentle formulas, biodegradable
ingredients, minimal water use in production, and
eco-friendly, plastic-free cardboard packaging.

STAND NO: B1
WEBSITE: www.gflcosmetics.com

methodologies, producing over 2.5 million soap
bars annually. It stands out for its quality,
innovation,  rigorous internal  production
controls, and external certifications. The
company uses raw materials of natural origin,
adhering to strict safety standards and ethical
production practices. Guided by a strong vision
of environmental sustainability, it is committed
to renewable energy and sustainable raw
materials.



http://www.gflcosmetics.com/

ZIGNAGO ZIGNAGO VETRO
VETRO

[TALY

HALL: 15

STAND NO: C2-D1

WEBSITE: www.zignagovetro.com

ABOUT THE COMPANY

Zignago Vetro is a world leading glass
manufacturer for the markets of
Cosmetics & Perfumery and Food &
Beverage. ~ With  its  know-how,
excellence and specialization, the Group
is able to deal with any kind of request,
either for creative or productive needs,
covering every particular  market
segment.

FOCUS ON SUSTAINABILITY: CORPORATE ECO FRIENDLY SOLUTIONS
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Door-to-door recycling project with glass
recycling companies. In 2022, Zignago Vetro
launched a unique project in ltaly involving
customers and stakeholders to increase and
improve the glass recycling chain. As part of
this circular model, the Group has established
relationships with a network of distributors to ,
source glass cullet (empty, broken or L
deteriorated containers that would be thrown £
away) directly from Zignago Vetro customers. iggal
Once the cullet has been collected in order to
minimise transport costs and CO2 emissions
these partners also take care of its transport to
Zignago \Vetro's cullet treatment centres
(Vetreco, Vetro Revet, Julia Vitrum), again
following proximity logic.

WORLDWIDE BOLOGNA



http://www.zignagovetro.com/
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